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Dear Advertiser,

The Advanstar Eye Health Group is excited to inform you of the March 2009 launch of Optometry Times.

As you may already know, there is an inherent need in the optometric community for a superior news source.

Through our presence in the eyecare market, interaction with our customers, and extensive research, we have

identi ed what optometrists are looking for. Optometry Times will answer the call by reporting on major

optometric news, events, developments, and industry trends in a structured and timely manner.

Through our signi cant eyecare industry presence, Optometry Times is uniquely positioned to serve this specialty

market. While our focus provides our readers with a valuable resource, we also developed a pricing structure to

serve our advertisers needs, and are pleased to offer the lowest CPM in the market.

It is my pleasure to present the 2009 Optometry Times media kit. Please note the following important highlights:
Powerful Reach to 34,500 U.S. and Canadian Optometrists and Optometry Students

Superior News Source for Professional Optometrists and their Staffs

Dual Distribution = Double Exposure Print Editions are Presented in Digital Format as Well At No
Additional Cost

Esteemed Editorial Advisory Board Comprised of Industry Leading Optometrists

Unrivaled Cost-Effectiveness for Reaching Today s Busy OD in Print and Digital

Global Access to International Optometry Decision-Makers and Institutions
Optometry Times will offer optometrists and their staffs a news source focused on clinical information,
dispensing, and practice management. Editions will be distributed in both print and digital formats to facilitate
global dissemination and include optometric professionals at all levels, from students to ODs.

Thank you for your interest and consideration. As always, | encourage and appreciate your valued feedback.

Sincerely,

(ot

Lauri B. Jorgensen
Group Publisher, Advanstar Eye Health Group



A Product To Serve A Growing Industry

Optometrists face many practice management challenges such as processing insurance claims, keeping

up with technology, dispensary management, servicing contact lens patients, and patient acquisition and
retention. As the specialty continues to evolve in the areas of drug prescription, patient co-management with
ophthalmologists, and pre- and post-op care, optometrists need a journal that will help impact their practice
and bottom line.

Optometry Times will ful 1l optometry s practice management needs as well as offer how-to articles, clinical
pearls, and clinical cases.

Delivering What Optometrists Want

To best serve our readers, a survey to practicing optometrists revealed what they want in a new optometry
publication. As you can see from our 2009 editorial calendar, Optometry Times’ content has been speci cally
crafted and tailored to the needs of our optometric readers.

Beyond Print

Advanstar Communications leads the publishing pack in multimedia offerings. In addition to our market
background and physician access, our expertise in electronic delivery, multimedia programs, and niche media
makes us the perfect choice for reaching ODs in print, digital, online and through audio and video programs.

This niche allows us to best serve the interactive and learning informational needs of our readers, who are
clearly ready to delve into electronic content.

57% want interactive optometric educational videos
53% want subspecialty-speci c e-newsletters
51% want optometry journal e-newsletters

Source: Optometry Times Reader Assessment Survey, August 2008, Advanstar Communications Research Services






